
































Jack Heuer is the great-grandson of Edouard Heuer who, in 1860, founded 
a small watchmaking workshop in Saint-Imier which he named Ed. Heuer 
& Co. One hundred and �fty-three years later, Jack � now in his 81st 
year � is retiring as Honorary Chairman of TAG Heuer, one of the most 
reputable and innovative Swiss manufacturers of luxury watches in the 
21st century. Jack Heuer has been the last member of the founding family 
active in the industry. He not only personi�es the company but is also 
its leading ambassador. Above all, he has been the inspiration behind 
its development of technical and aesthetic masterpieces, thanks to his 
forward thinking and pioneering spirit, which would be the envy of many 
a young entrepreneur.
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WHAT ARE YOU
MADE OF

TAG HEUER

The development of the TAG Heuer �What are you made of?� campaign 
takes the brand�s message a step further and supports its new strategic 
directions by focussing on the strength and beauty of the brand�s 
models, as re�ected by the exceptional nature of its ambassadors: 
Brad Pitt, Uma Thurman, Tiger Woods, Maria Sharapova, Jeff Gordon, 
Kimi Raikkonen, Yao Ming, Shah Rukh Khan and Juan Pablo Montoya.
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Play smart

When beauty goes 
hand in hand with 
affordability

Louis Erard is offering a unique limited edition - 84 pieces 
to illustrate the number of Davis Cup tournaments played 
by our national team. But it also celebrates the victory 
of the Swiss Team, coached by Capitain Lüthi! Severin 
Lüthi’s signature enlightens the decoration dedicated to 

precision. The case back displays the engraved limited 
edition number. And such a unique edition can only be 
delivered in a special presentation box, along with the 
official supporter’s scarf!

Play Smart
Severin Lüthi
Swiss Davis Cup Captain

Severin_SP2.indd   1 28.08.14   09:10

Making my point.
Severin Lüthi
Swiss Davis Cup Captain

LOuIS ErArd

INOX COMMUNICATION PORTFOLIO LUXURY



TRUE DESIGN
TIMELESSNESS IS
A MARK OF

www.mido.ch

A mark of true design

Multifort

Automatic movement elaborate, stainless steel 

case with PVD coating, non-refl ecting sapphire

crystal, crown and transparent caseback

screwed, water-resistant up to a pressure of 10 bar 

(100 m / 330 ft).

Harbour Bridge, Sydney, Australia

M005.614.36.051.22-210x297.indd   1 13.10.11   11:14

Mido’s philosophy combines aesthetics, au-
thenticity and functionality. The refined, un-
derstated designs of Mido timepieces endow 
them with a resolutely timeless quality. Beyond 
fashion and passing trends, Mido watches 
are thus distinguished by their durability. 
Mido shares these essential values with ico-

nic and historic architectural glories. Cutting 
edge technical innovations, mechanical mo-
vements known for their excellence and high 
quality materials are the three pillars on which 
the brand’s unique expertise rests. For near-
ly a century, Mido has been a global bench-
mark in Swiss made mechanical watches. 

A mark of true design

Belluna

Automatic Chronometer movement (offi cially

certifi ed by the COSC), stainless steel case,

sapphire crystal, crown and transparent caseback 

screwed, water-resistant up to a pressure of 10 bar 

(100 m / 330 ft).

Chrysler Building, New York, USA

www.mido.ch

M001.431.11.061.02-210x297.indd   1 13.10.11   10:58

A mark of true design

All Dial

Automatic Chronometer movement (offi cially

certifi ed by the COSC), stainless steel case,

non-refl ecting sapphire crystal, crown and

transparent caseback screwed, water-resistant

up to a pressure of 10 bar (100 m / 330 ft).

Coliseum, Rome, Italy

www.mido.ch

M8340.4.B1.1-210x297.indd   1 13.10.11   11:05
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«look for the 
unique, the ex-
traordinary and the 
genuine.»

In early times, the bird was a symbol for 
freedom and it inspired the imagination 
of human beings. The ease and elegance 
of birds fascinated again and again. How 
they would sway and be carried in the 
air, apparently totally detached from 
everything down on earth. Still - as high as 
they fly, their eyes are always aware of what 

is going on. The magpie was chosen 
over one hundred years ago as Frieden’s 
trademark, on the one hand due to the 
fascination caused by its shimmering 
feathers, beauty and elegance and on the 
other hand to the fact that she loves all 
that glitters and shines.

nature‘s 
glittering temptation

tHOMAS FrIEdEN

nature‘s glittering temptation

Oeil Magique
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Since summer 2004, the fundamentals of the prestigious firm have 
been studied in the finest detail and showcased to attract discerning 
watchmaking enthusiasts. The company’s philosophy reflects a deep-
felt respect for its exceptional past, which constantly nourishes its 
vision of the future. The brand aims to distil the skills it has acquired 
into avant-garde, carefully crafted products of timeless design. 

          Le Temps
              de l’Excellence

L.LErOY
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Deriving their aesthetical inspiration from the field of aeronautics, engineers and watch 
designers have created a new adaptation of the Perrelet “ Double Rotor ”. The double rotor, 
transformed for the occasion into a turbine fitted with 12 blades made of titanium, covers 
the whole of the dial and slips beneath an interior black bezel. On the dial surface, stripes 
accentuate the optical effect and make the impact of this model all the more sensational. 

vISuAL
EFFECt

PErrELEt
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designers have created a new adaptation of the Perrelet “ Double Rotor ”. The double rotor, 
transformed for the occasion into a turbine fitted with 12 blades made of titanium, covers 
the whole of the dial and slips beneath an interior black bezel. On the dial surface, stripes 
accentuate the optical effect and make the impact of this model all the more sensational. 
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Whether she is strolling or cruising along the river, the Champs 
Elysées woman is fascinated by the elegant diamonds undulating 
along her wrist. Behind the « Seine », the afternoon spreads itself over 
the river’s waters.  She is charmed by the sweetness of this moment 
and her reflection is gently mirrored in the delicate glittering watery 
undulations. Her RIVE BLANCHE watch is illuminated by the sun’s 
golden hues.

Bold creativity and femininity,
the attraction of enchanting

aquatic reflections.

Behind the Seine
CHAMPS-ELYSéES
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Hôtel des Horlogers

INOX COMMUNICATION

4

CORPORATE COMMUNICATION
CREATIVE MANAGEMENT > ART DIRECTION > DESIGN
CORPORATE IDENTITY > VISUAL STATEMENT > LOGO & LOGOTYPE > STATIONARY
PRINT > BROCHURE > FLYERS 
DIGITAL SOLUTIONS > WEBSITE > MOBILE > SOCIAL NETWORKS Hôtel des Horlogers

INOX COMMUNICATION

4

CORPORATE COMMUNICATION
CREATIVE MANAGEMENT > ART DIRECTION > DESIGN
CORPORATE IDENTITY > VISUAL STATEMENT > LOGO & LOGOTYPE > STATIONARY
PRINT > BROCHURE > FLYERS 
DIGITAL SOLUTIONS > WEBSITE > MOBILE > SOCIAL NETWORKS

Hôtel des Horlogers

INOX COMMUNICATION

4

CORPORATE COMMUNICATION
CREATIVE MANAGEMENT > ART DIRECTION > DESIGN
CORPORATE IDENTITY > VISUAL STATEMENT > LOGO & LOGOTYPE > STATIONARY
PRINT > BROCHURE > FLYERS 
DIGITAL SOLUTIONS > WEBSITE > MOBILE > SOCIAL NETWORKS

Hôtel des Horlogers

INOX COMMUNICATION

4

CORPORATE COMMUNICATION
CREATIVE MANAGEMENT > ART DIRECTION > DESIGN
CORPORATE IDENTITY > VISUAL STATEMENT > LOGO & LOGOTYPE > STATIONARY
PRINT > BROCHURE > FLYERS 
DIGITAL SOLUTIONS > WEBSITE > MOBILE > SOCIAL NETWORKS

INOX COMMUNICATION PORTFOLIO LUXURY




